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Celebrity Endorsements (e‐cigarettes) 
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Similar Imagery Used in Marketing 

          THEN            NOW 

 



 

14 

        THEN              NOW 

 

 

 



 

15 

 

          THEN            NOW 

 

 



16 

THEN  NOW 



17 

ENDNOTES 

1 https://www.ftc.gov/news-events/media-resources/truth-advertising.  
2 http://www.nytimes.com/1990/10/16/nyregion/new-york-city-moves-against-cigarette-machines.html.  
3 Myron E. Johnston, “Young Smokers Prevalence, Trends, Implications, and Related Demographic Trends,” cited in Congressional Record, Proceedings and 
Debates of the 10th Congress, Second Session, Vol. 144, Part 7, p. 9456. 
4 "Some Thoughts About New Brands of Cigarettes For the Youth Market." R.J. Reynolds (1973), quoted at: 
https://www.tobaccofreekids.org/research/factsheets/pdf/0114.pdf.  
5 https://oag.ca.gov/tobacco/resources/msasumm.  
6 http://www.hhs.gov/ash/oah/adolescent-health-topics/substance-abuse/tobacco/trends.html.  
7 http://ns.umich.edu/new/multimedia/videos/22574-use-of-alcohol-cigarettes-number-of-illicit-drugs-declines-among-u-s-teens.  
8 http://ecigflashbacks.strikingly.com/; A report published by a series of Congressmembers in 2014 also indicated how marketing practices directed at youth are 
widespread in the industry. See: http://www.durbin.senate.gov/imo/media/doc/Report%20-%20E-Cigarettes%20with%20Cover.pdf.  
9 http://www.nytimes.com/2015/04/17/health/use-of-e-cigarettes-rises-sharply-among-teenagers-report-says.html; teen users have specifically mentioned the 
appeal of flavored e-cigarettes and the lower-price point relative to traditional tobacco as attractive qualities of e-cigarettes. 
10 http://www.tobaccofreekids.org/tobacco_unfiltered/post/2013_12_17_santa.  
11 http://truthinitiative.org/sites/default/files/VAPORIZED%20-%2012%202%2015%20-%20FINAL.pdf.  
12 http://www.cdc.gov/media/releases/2015/p0416-e-cigarette-use.html. 
13 http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6414a3.htm?s_cid=mm6414a3_e#fig1. 
14 http://www.cdc.gov/tobacco/data_statistics/surveys/nyts/.  
15 http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6414a3.htm?s_cid=mm6414a3_e#fig1.  
16 Id.   
17 http://ehp.niehs.nih.gov/15-10185./.  
18 http://news.harvard.edu/gazette/story/2015/12/popcorn-lung-seen-in-e-cigarette-smokers/.  
19 http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3543069/; https://iom.nationalacademies.org/~/media/79C64AF3B65448ECBECE08FDFDDFC83E.ashx.  
20 http://www.cdc.gov/tobacco/data_statistics/sgr/50th-anniversary/pdfs/fs_smoking_youth_508.pdf.  
21 http://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm394667.htm.  
22 http://www.fda.gov/TobaccoProducts/Labeling/ucm388395.htm; http://thehill.com/regulation/pending-regs/257920-fdas-tobacco-deeming-rule-under-final-
review.  
23 http://www.fda.gov/AboutFDA/WhatWeDo/; https://www.ftc.gov/about-ftc/what-we-do.  


